W e've all seen the headlines questioning the value of investment in workplace wellness initiatives, 1,2 and those of us familiar with the research documenting the elements of successful initiatives take a common approach to our response. [3] [4] [5] We remind our stakeholders that one study is just one study and that findings cannot be generalized to all workplace initiatives aimed at improving employee health and well-being (HWB). We point to the numerous rigorously conducted literature reviews that demonstrate there are many employers who have implemented initiatives that improve employee health and productivity and contribute to a positive business bottom line. [6] [7] [8] And we refer to numerous industry best practices scorecards and studies that identify the elements that support successful HWB initiatives. [9] [10] [11] [12] Ongoing research from the HERO Scorecard consistently reveals that organizations with the strongest outcomes do more than just provide an interesting array of health-promoting programs and services. Successful initiatives are supported by solid strategic plans with measurable goals, active and genuine leadership support, supportive and aligned policies, a workplace environment that contributes to well-being, and ongoing measurement and evaluation to keep making adjustments to ensure the right people are being engaged in the right programs for them and that those programs are implemented effectively. [13] [14] [15] These ongoing insights were recently confirmed in a HERO study that identified the factors that contribute the most strongly to effective HWB initiatives. 16, 17 This issue of The Art of Health Promotion (TAHP) provides additional support to ongoing conversations about the factors that drive successful HWB initiatives. We open with a featured case study of the Cleveland Clinic's employee wellness program. This case study mentions most of the practices identified in the HERO Scorecard study as those most highly associated with effective initiatives and served as the inspiration for this issue. 16, 17 As we worked together as coeditors of this issue, we sought to identify other exemplary initiatives that were not just inspiring and innovative but also intentional in their approach to creating an organizational culture that fosters a thriving and healthy workforce as a strategic priority. To support our aim of identifying common features associated with successful initiatives, it was critical that we feature organizations that have been recognized as being successful in promoting employee HWB. That prompted us to reach out to Dr Ron Goetzel, who is well respected for his contributions to scientific research on workplace wellness outcomes and who also serves as the President and CEO of The Health Project. Each year, The Health Project receives applications from organizations seeking to be recognized as recipients of the
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